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Letter from the Station Manager

Well, I think I speak for all of 
us when I say that the past eight 
months have been quite the jour-
ney. Between being sent home 
in March, quarantining all sum-
mer, then returning to a whole 
new campus environment, 2020 
has been an intense ride for St. 
Bonaventure students. However, 
I am happy to say that despite the 
craziness, WSBU is up and run-
ning this semester!

   Obviously, we are operating at a 
reduced capacity and have strict 
social distancing guidelines, but 
having students and faculty on 
the air again is simply amazing. 
Usually at this time of the semes-
ter, we would be preparing for 
our live broadcast at the Rock 
and Roll Hall of Fame. Unfor-
tunately, we will not be able to 
make the trip this year. However, 
that does not mean that we do 
not have exciting things going 
on! The one good thing that has 

come from not being able to take 
WSBU off campus is that we have 
become much more involved in 
our campus community. Between 
putting on live DJ sets, tie-dying 
WSBU shirts and music bingo we 
have been very busy!
 
  If you were to ask me in January 
how my year as Station Manag-
er would go, I definitely would 
not have guessed it would be 
anything like this. One question 
that I am constantly asked by 
members of WSBU, professors 
and my parents is, “Aren’t you 
mad that the pandemic ruined 
your term as Station Manager?” 
Oddly enough, my answer to 
that question is no. While I am 
disappointed that I did not get 
to put on a Spring Weekend con-
cert or take everyone to the Rock 
and Roll Hall of Fame, there are 
some things that you just cannot 
change. I decided early on in the 
pandemic that I would have a 

positive outlook on how it affected my time as station manager. I am 
happy and honored that I was able to lead WSBU during these uncer-
tain times. We have accomplished so much despite being quarantined, 
and I am a proud member of WSBU for making that possible.
   Thank you to Margaret and her team for putting together this ex-
ceptional issue of “The Buzzworthy.” Also, a huge thanks is due to our 
advisor Carole McNall and every director and DJ at WSBU. Without 
all of them, none of this would be possible.
 
Finally, stay safe and listen to WSBU 88.3 FM.

-Chandler Poczciwinski
Photo Credits Haley Sousa
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Letter from the Buzzworthy 
Director

As Chandler said, it has been a crazy couple of months due 
to the pandemic. However, I am glad to see everyone back on 
campus and The Buzz up and running again. Although things 
are slightly different here on campus, we were still able to pro-
duce the September issue of the Buzzworthy. A lot of time and 
effort went into making this issue, especially during this time. 
I want to take this time to thank my head editors, Kathy Wil-
liams and Kaitlin Sinclair, for spending countless hours work-
ing on this issue along with my fellow staff writers, directors, 
and our advisor Carole McNall. None of this would be possible 
without any of their hard work. 
 
 I wanted to do something different for this issue and have put 
a crossword puzzle and word search into this issue. The cross-
word and word search puzzle consists of words, mostly dealing 
with the magazine and some other popular topics. The answers 
can be found in the October issue, which will out be coming 
soon. 
 
If you did not have to chance to see the last semester’s issue, 
you could find it at wsbufm.com. 
 
Stay safe,  
 
Margaret DeMarco
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DOWN 
1) St. Bonaventure’s mascot 
2)Cardi B and Megan Thee Stallion’s hit song 
3) Students of St. Bonaventure are called 
4)The disease that took the world by storm in March 2020
5)Actor who played “Black Panther”
6)NFL team based in PA
7)The title of this magazine 
8)Disney movie where an alien poses as a dog and befriends a small 
girl 
9)Popular “TikTok” dance 
10)“The Weekend” rapper out of Pittsburgh
11)Something you are required to wear out in public 

AcrossAcross
 1)The state in which St. Bonaventure is located
2)Home of the Bills
3)The school in which this magazine is produced 
4)The name of the girl group out of Prevo, Utah
5) Brother residence hall of Robinson  
6)A movement caused by racial injustice in America

Created by Kaitlin Sinclair
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“Demilitarize the Police, Black Lives Matter” by Johnny Silvercloud licensed under CC BY-ND 2.0. 

“Black Lives M
atter protesters kneel and raise their hands in London’s O

xford Street - 8 July 2016” by A
lisdare H

ickson.is licensed under C
C

 BY-N
D

 2.0.  

Black Lives M
atter m

arch in Portland, O
R. June 4, 2020 by M

atthew
 Roth is licensed byC

C
 BY-N

D
 2.0. 

Eugenio Hansen, OFS / CC BY-SA (https://creativecommons.org/licenses/by-sa/4.0)



T o  b e  B l a c k  i n  A m e r i c a T o  b e  B l a c k  i n  A m e r i c a             

  To be Black in America is the equivalent to being a walking target.  
However, to be Black in 2020 is another story. There is not much dif-
ference to the naked eye; 2020 was comically horrid for a lack of bet-
ter words. 
This entire year has tested mental health, relationships and every-
one’s faith in the government. Black people have had an exceptionally 
rough year; being black in 2020 has to be the best and worst time. The 
Black community has the unfortunate pleasure of being the stars of 
one of the biggest civil rights movements of the current generation, 
but at the cost of numerous innocent lives due to police brutality and 
racial injustices. 
The Black Lives Matter movement has given a platform to young Af-
rican-Americans who feel as though their voices are not being heard 
and as though they cannot do anything in today’s society.  The move-
ment is more powerful than the media portrays it to be because it 
has given comfort to the families of the victims who have yet to see 

B Y   L E A H   M A T T I A S
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Frankie Fouganthin / CC BY-SA (https://creativecommons.org/licenses/by-sa/4.0) 

justice for their family members. The Black Lives Matter 
movement has taken a quite impressive amount of blows 
in 2020 due to the fact that the movement has a “can’t stop 
won’t stop” mentality. This means that those who are part 
of BLM will not stop until everyone receives the justice that 
they deserve, families are put to ease and the world is ul-
timately a better place for Black people to exist in. Despite 
what has transpired in the past eight months of the year,  
2020 has proven to be an exceptional year to be Black. The 
Black community is now getting what they deserve and the 
recognition that they have worked so hard for. The revolu-
tion is now being televised, and we all just so happen to be 
tuning in. 

Fibonacci Blue from Minnesota, USA / CC BY (https://creativecommons.org/licenses/by/2.0)



  B l a c k    B l a c k  
  L i v e s    L i v e s  
  M a t t e r   M a t t e r 

B Y    M a r i s o l  W o o d s 

Before explaining the 
necessity and impor-
tance of the Black Lives 
Matter Movement, an 
understanding needs to 
be reached. This is not a 
movement regarding a 
certain political affiliation. 
By assuming that this is 
a liberal or democratic 
movement is further de-
nying the reality of what is 
being fought for: ending 
the wrongful killings of 
Black men, women and 
children being murdered 
at the hands of law en-
forcement. It allows those 
who are not directly af-

Wouter Engler / CC BY-SA (https://creativecommons.org/licenses/by-sa/4.0)
fected to either assume there is a side to be taken or ignorantly deny-
ing people their right to live. However, one thing is clear, you cannot 
deny death. 
By denying these facts, you are making a choice. If watching people 
being slain, strangled, and hunted down forces you to retort the re-
sponse of All Lives Matter, then do not be shocked by a backlash of 
people labeling you a bigot or racist. You have made your choice of 
fully accepting that people who are black are not worth mentioning 
or being concerned with when they are being killed for sport. This 
movement is not a matter of discussing what the intent was for killing 
these people. Intent does not matter where there is consistency. This 
movement is for justice and to make sure that these people’s lives are 
not swept under the rug or written off as a mistake or accident out of 
fear.  
Ahmaud Arbery, Breonna Taylor, George Floyd, Tamir Rice, Eric 
Garner, Trayvon Martin, Sandra Bland. Know their names! All vic-
tims, all people who Black Lives Matter demands justice for. 

  “This movement is for justice...”  “This movement is for justice...”    
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Chadwick Boseman, an up and coming Hollywood goliath, 
recently passed away from a tragic case of colon cancer, claim-
ing his promising life on Aug. 28. His passing shocked the 
world and gave us a stark reminder of the unforgiving nature 
of colon cancer. 

  After studying directing at the prestigious Howard Univer-
sity, he landed his first major role in Hollywood as a series 
regular in “Persons Unknown” in 2010. He soon made his 
impact on directors and producers all around the world and 
landed roles such as Jackie Robinson in the feature film “42” 
(2013), James Brown in “Get on Up” (2014), Thurgood Mar-
shall in “Marshall” (2017) and, of course, T’Challa in Marvel’s 
“Black Panther” (2018). The role of T’Challa soared Boseman 
into the international spotlight and soon became a household 
name.

  Boseman was born and raised in Anderson, South Caroli-
na to Carolyn and Leroy Boseman. After graduating in 1995 
from T. L. Hanna High School, it became apparent that his 
career was heading in the direction of screenwriting. Bose-

man wrote his first play “Crossroads” after a 
classmate was shot and killed. “Crossroads” was 
even staged at his school in honor of the fallen 
classmate. Boseman would then take his life to  
Washington D.C., becoming a student at How-
ard University. He majored in directing, where 
he received a Bachelor in Fine Arts in 2000. He 
studied acting as well but through the eyes of a 
director so he could easily relate with the people 
he would dream to work with. The start of his 
career landed him in Brooklyn, until 2008, where 
he set off to Los Angeles to pursue acting.

  Arguably more important than Boseman’s act-
ing career was his endearing philanthropy and 
his lasting impact on the Black community. Be-

Photo  by Dave Hogg is licensed under CC BY 2.0

Remembering :Remembering :
Chadwick BosemanChadwick Boseman

coming his own type of hero on and off the screen, Boseman 
set foot into the Marvel Cinematic Universe, as well as in his-
tory, by starring in the highest grossing non-ensemble super-
hero title in “Black Panther.” This proved to Hollywood that 
the Black community and actors are a powerful force, and they 
should finally be treated as such. Boseman gave children ev-
erywhere confidence in their own abilities and gave a sense of 
security and virtue to the Black community. 

  Boseman was also well known for his frequent visits to chil-
dren’s hospitals and especially to those who were battling can-
cer. He was a symbol of power and confidence for the world-
wide Black community. He was vocal about society’s need for 
change and wanted there to be more opportunities for people 
of color to use their voices for good He was involved in lots of 
charity work such as charitable challenges, frequent donations, 
support for colon cancer research, and even a $4.2 million do-
nation of PPE for hospitals during the coronavirus pandemic. 

Boseman was always mindful of the broader 
significance that came with his performanc-
es. These actions alone make him more of a 
hero than any film role he had, and he gave 
children a sense of hope and warm feelings 
in their times of grief. 
 
  Unbeknownst to the public world, Bose-
man was suffering from colon cancer and 
was diagnosed in 2016. His hidden health 
struggle shedsa light that shows his human 
side and that even celebrities need time 
away from the limelight because they de-
serve their own privacy.t. His impact will 
forever live on in the hearts of many, and he 
will never be forgotten. Wakanda Forever.
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By Ethan Kerr



Interested in writing or editing 
for the Buzzworthy? 

If you are interested feel free
to contact 

Margaret DeMarco 

Email: 
demarcmr18@bonaventure.edu

Movie 
Review 
Movie 

Review
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The Social
Netflix’s new documentary “The Social Dilemma,” is a groundbreaking 
film about the negative impacts that technology, specifically social media 
in the new age, have on lives. It revels in the tactics and strategies that big 
companies use to milk every cent they can and by using humans as their 
resource. 

Tristan Harris, the keynote speaker of this film, was a former design eth-
icist at Google and set out to develop this documentary to finally expose 
the Silicon Valley companies for what they are doing to their supposed 
customers.

Imagine a world where there is a single board of executives that makes 
plans and execute actions that have a direct impact on about 2.5 billion 
people. Now realize that the ordinary person is thinking of multiple com-

panies that already exist: Google, Facebook, Twitter and so on. 
“The Social Dilemma” points out this fact and dives into the rab-
bit-hole of how exactly they are seemingly printing money when 
everyone can log on for free. The simple answer is people are a 
resource to them, and they are using new and ever-improving 
technology to learn more and more about people. They can then 
use what they know about people to show people specific adver-
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The Social DilemmaDilemma

tisements to give people personalized feeds. They even go as 
far as to give people personalized notifications and even show 
people personalized facts and news. 
“The Social Dilemma” is quite effective at getting the mes-
sage across and uses interviews with former tech gurus, all of 
whom have been in the industry for a very long time. Their in-
terviews are all very genuine, but share the grim and dreary vi-
sion of the future alongside social media. To further these con-
cerns, the film also incorporates scripted subplot of an average 
American boy being affected and torn apart by the susceptive 
practices of his social media feeds. Although this is a dramati-
zation of the message being relayed, it is also a very real situa-
tion that happens every day. It is a powerful segment and ties 
the real-world aspect to what is seemingly behind-the-curtains 
for average users. The director apparently set out to display 
this very serious issue as effectively as possible and achieved 
such.
“The Social Dilemma” is surely an eye-opening documentary 
and one that has a huge impact on how the viewers will look 
at their everyday social media feeds. It reveals what people 
should know. But this information is being kept from us, and 
it pulls back the curtain of how people get that instant gratifi-
cation by opening social media accounts every day. Every per-
son is affected by this, and this is an essential documentary to watch 
moving forward in the lives of social media users.

By Ethan Kerr



M  U  L  A  NM  U  L  A  NM  U  L  A  NM  U  L  A  N
“Female empowerment is a recurring

 theme in the live-action Mulan.”

R e v i e w 

The Disney fan favorite movie “Mu-
lan”, underwent a live action revamp. 
Despite its accuracy to the historical 
context of the story of Mulan, this 
movie received critiques amongst 
audiences. 

Created originally in 1998, the an-
imated movie “Mulan” was made 
by Walt Disney Pictures and earned 
over $304.3 million in the box of-
fice. It received praise from critics 
for being an animated musical his-
torical action-adventure film. The 
movie is based on the fictional story 
of Chinese female warrior Hua Mu-
lan. The legend of Mulan was when 
a woman took the place of her father 
by disguising as a man when the 
Chinese military was recruiting for 

their army. After her distinguished 
military service and contributions, 
she was honored by the emperor of 
China and was offered to hold a high 
office position. She declined the of-
fer and returned to her hometown 
where she revealed her true gender. 

The live-action movie “Mulan” pre-
miered on Mar. 9, 2020 in Holly-
wood. However, the movie theater 
release of the movie was cancelled 
due to the COVID-19 pandem-
ic. Disney later decided to release 
the movie on the platform Disney 
Plus for a premium fee. The movie 
did have a standard movie theater 
release in countries under the con-
ditions where Disney Plus is not 
available in that country, and the 

[By Kathy Williams][By Kathy Williams]

countries’ theaters had reopened. “Mu-
lan” had a budget of $200 million but 
grossed only about $66.8 million.

The historical context of the live-action 
“Mulan” was accurate to the Chinese 
legend compared to the animated ver-
sion. The animated “Mulan” featured 
characters such as the dragon Mushu, 
voiced by Eddie Murphy and Mulan’s 
good luck cricket, Cri-Kee, that were 
not in the live-action version. The ani-
mated “Mulan” also highlighted charac-
ter development for more than just the 
main character Mulan. The live-action 
“Mulan” had Mulan as the only fully 
dynamic character, and the others were 

static.
Female empowerment is 
a recurring theme in the 
live-action “Mulan.” At the 
beginning of the movie, Mu-
lan was put down by oth-
ers. A powerful quote that 
emphasized this was when 
Mulan was told, “Your chi 
is strong Mulan. But chi is 
for warriors, not daughters.” 
This foreshadowed how 
Mulan was going to harness 
her powerful chi, become 
an honored daughter and 
a great warrior for China. 
While in military training, 
Mulan had to listen to sexist 
remarks made by the men 
around her. There was one 
scene where she was sitting 
with the other guys, and they 
were talking about qualities 
they look for in women. The 
men commented on quali-
ties that only benefited them 
such as the woman being 
physically attractive or being 
able to cook for them. Mu-
lan said they should look for 
women that are courageous, 
smart and have a sense of 
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humor. 

“Mulan” sparked political con-
troversy in various ways. First, 
the lead actress “Crystal” Liu 
Yifei, who played Mulan, ex-
pressed her support for the 
Hong Kong police after the vi-
olent brutality they committed 
against pro-democracy protests 
in Hong Kong. This created a 
#BoycottMulan movement on 
social media. Second, part of 
“Mulan” was filmed in Xinjiang 
where Muslim minority groups 
are being mistreated. For exam-
ple, at least one million of these 

“G
ong Li in Venice Film

 2019”by G
ongLi TH

 Fans licensed under C
C

 BY-SA
 4.0

 MUSIC MUSIC
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people have been detained to unjust 
internment camps, and Uighur wom-
en have reportedly been forced to take 
birth control and undergo sterilizations 
to lower birth rates as a government 
campaign. When Disney was asked to 
comment on these matters, they said 
they do not want to get political.

The live-action remake of “Mulan” can 
be enjoyable for audiences that are look-
ing for a historical action-packed movie 
about female empowerment. However, 
it is vital to look into the ethical impli-
cations of the creation of this movie to 
determine if it should be supported.



The Aces: 
The New Face of Alt-Pop 

Four girls from Provo, Utah have taken the world by storm. Known for 
touring with the popular Australian band “5 Seconds of Summer,” “The 
Aces” are made up of members Cristal Ramirez (guitar and vocals), Alisa 
Ramirez (drums), Katie Henderson (guitar) and McKenna Petty (bass). 

The Aces were first founded by the Ramirez sisters when they were only 
eight and ten years old. Their best friend, Petty, joined shortly after. Petty 
met Katie Henderson in school, and she was the final member to join the 
band. The original name for the band was “The Blue Aces.” At first, they 
performed at local bars in Utah until they unanimously decided they want-
ed to pursue a professional music career. In 2016, The Aces were signed by 
Red Bull Records, a record label based out of Los Angeles, California. 

The Aces have two albums: “When My Heart Felt Volcanic” (2018), and the 
newly released “Under My Influence” (2020). Their first album follows an 
indie-pop vibe, while their current sound has turned to alternative pop. 

The major difference between their first and second album is the pronouns 
used. Three out of four members of the band identify as queer. After a 

The Aces: 
The New Face of Alt-Pop

By Kaitlin SinclairBy Kaitlin Sinclair
“The Aces 05/25/2018 #10“by Justin Higuchi licensed by CC BY-ND 2.0.
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while, sisters Alisa and Cristal felt that they were not being truthful 
in their music. They have said in interviews that they were told not to 
sing about girls. Soon the girls realized that when making music, it is 
about themselves, not others. If other people relate to it, that is a bo-
nus. 

“801,” a song off of “Under My Influence,” is about the girls’ home-
town in Utah. With rather conservative values, the queerness of the 
emerging adults was hidden. The lyrics in the song say “Growing 
up in the 801/ There’s only one club / So we blow it up / Leave your 
church shoes / And your Sunday clothes / But bring your guilt and 
we / ‘Gon let it go”. 

One of their lead singles from “Under My Influence”, “Kelly” is 

“The Aces’ use of female pronouns has caused a “The Aces’ use of female pronouns has caused a 
movement of normalcy for queer women.”movement of normalcy for queer women.”

Justin Higuchi from Los Angeles, CA, USA / CC BY



known as a queer anthem, talking about flirtation and unrequited 
feelings. For many, The Aces’ use of female pronouns has caused a 
movement of normalcy for queer women. 

Another song from “Under My Influence,” “My Phone Is Trying To 
Kill Me” shows the negative effects social media can cause. Whether 
pondering over an ex or looking up a celebrity, this can leave people 
unsatisfied in their own life. Social media can also cause unwanted in-
securities. In this digital age, it is like a phone influences what people 
say and do. This song highlights these harsh truths. 

The Aces are here, queer and ready to make people feel all the feels. 
Whether a song is upbeat or slower, there is always something re-
latable in the content of the songs. The Aces are on music streaming 
platforms like Apple Music and Spotify. 

Justin Higuchi from Los Angeles, CA, USA / CC BY

Becoming 
Ratchet Salón

Becoming 
Ratchet Salón

Three boys from the 716 are pur-
suing their dreams of forming a 
band and producing their music. 
The Ratchet Boys have made great 
strides to be where they are today 
by creating their small community 
of outsiders. They have put time 
and effort into producing, market-
ing, creating their own clothing 
and distributing their music.How-
ever, it was not always like this. 
Bryce Murphy, one of the Ratchet 
Salón’s members, sat down to talk 
about how the band came to be and 
how music shaped his life.
 
From North Tonawanda, a small 
town outside of Buffalo, Murphy 
learned how to play the guitar at 
the age of ten, but this did not 

last because of his love for sports. 
“When high school started, I was 
really into sports and they just 
kinda took over my life,” said Mur-
phy.  When injuries occurred, he 
stopped playing sports. “That’s 
when I got into music because 
there was a void in my life, and I 
needed to do something about it. 
So I just devoted my whole life to 
music, and it changed the direction 
of my life,” said Murphy.

In his junior year of high school, 
Murphy transferred to a new 
school where he met Alex Morgan, 
the guitar and bass player in the 
band. He later met Tyler Knight, 
their drummer. “My junior year, I 
transferred high schools, and that 

“There was a void in my life, and I 
needed to do something about it.”

By Margaret DeMarco 
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was a significant point in my life where I started becoming my own person. 
Alex and I had physics together, and he played guitar and we hung out a 
couple of times together and talked about the guitar,” said Murphy.  Murphy 
recalled one time in particular, where they got the idea to start their band.

“It was me, Alex and my cousin Brian who lived with us at the time. We 
were just jamming out, and it was the first time we were playing guitar to-
gether. We were playing some Blink 182 songs that we both knew. My cous-
in Brian said that it looked like we were starting a band or something, and 
I just looked at him, and I said, well, I don’t know about that,” said Murphy. 
The rest was history. Eventually, they started to play guitar, sing together 

and write songs.

 When writing songs, Murphy said there is not really a formula, and he just 
writes down his thoughts and  uses things from his  journals and poetry. He 
draws inspiration from some of his childhood bands such as “Green Day,” 
“Blink-182,” “Weezer” and “Nirvana.” “So like 90s punk rock post-grunge 
but then also like classic rock hip hop and rap,” said Murphy.

Growing up in a small town shaped the way that their music sounds. “It 
shaped our music in the way that we are already weird kids, so to be making 
punk rock music it was kind of more natural to be doing that because we 
were already rebellious and different,” said Murphy.

28 | The Buzzworthy | wsbufm.com |            September 2020

The name of the band came to them while they were dying their hair. “Alex 
dyed his hair pink, and I accidentally shaved half of my hair off and then 
dyed it green,” said Murphy. “Our setup looked terrible. So we called it the 
ratchet salón, and that’s how we got our name.”

 The Ratchet Boys did not have much support when it came to family and 
friends. ”In the beginning, nobody cared for like two years even. Our par-
ents said that we should get like singing lessons and sh**,” said Murphy. 

“They were supportive of us and never said that we had to get real jobs, but 
they also did not fully believe in the vision until later.” 

The lack of support did not stop the Ratchet Boys from pursuing their 
dreams. They have produced one full-length album, “Violet Phantom,” as 
well as two EPs: “Thanks Sorry Hi” and “We Do Songs.” Although they 
are from a small town outside of Buffalo, they still performed at open mic 
nights and other venues. One of Murphy’s favorite gigs to play was at the 



“Soup of Descent.” “It was an inti-
mate venue, and it was like every-
one understood us, and it was not 
like we were just the weirdos. Ev-
eryone was weirdos. It was small, 
but it was like everyone engaged 
and connected,” said Murphy.

Their hard work does not stop 
there. During the school year, they 
continue to work on their music 
careers by focusing on their solo 
projects.  Fans can look forward to 
seeing two new albums shortly by 
Morgan and Murphy. 

On behalf of The Ratchet Boys, 
Murphy said, “Thank you for the 50 
people who listen to us every month 
and our core fan base. They are 
what motivates us to keep doing it.”
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If you would like to listen to “Ratchet Salón,” their 
music is on Spotify, Apple Music, Amazon Music 
and Napster. Their social media handles on Insta-
gram are: @ratchet_salon_band, @bryce_muro-
hy27 (Bryce), @minnie_de_moocher (Alex) and 
@t.knight13( Tyler) 



BAD BOY

Over the last 30 years, Hip-Hop has 
been a subculture that has influ-
enced many generations and cul-
tures throughout the world. It has 
transpired many marketing cam-
paigns and collaborations that speak 
to many millennials/Gen Z in the 
past and present. This has helped 
both the company’s and rapper’s 
image to gain interest from both of 
their audiences. Micro-influencers, 
actors and athletes are being used to 
promote certain products of brands 
or create collaborations. Rap artists 
are just as similar but have an audi-
ence that is more appealing to dif-

ferent demographics than micro-in-
fluencers. This could be the next 
marketing tactic that marketers use 
to attract different niche groups into 
one marketing campaign. 
In the 1990’s, McDonald’s had a 
campaign that promoted their sig-
nature Big Mac Burger with Bad Boy 
Records. This campaign was called 
“The B.I.G. Mack” and featured The 
Notorious B.I.G aka Biggie Smalls 
and Craig Mack. The featured sand-
wich box included both albums of 
the artist, “Funk Da World” by Craig 
Mack and “Ready to Die” by Biggie 
Smalls. What is special about this 
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campaign is that both artists rep-
resented the awareness of Bad Boy 
Records At this time Craig Mack 
had his hit single “Flava in Ya Ear.” 
Biggie Smalls was on the rise,be-
coming one of the biggest influenc-
ers of the decade and a voice for 
the East Coast. It was a marketing 
move for McDonald’s, having two 
different rap stars from two differ-
ent eras of rap. This created an at-
mosphere of a “recorder sign event” 
with Mcdonald’s as well as Bad Boy 

Records. This gave recognition on 
both sides of the marketing cam-
paign to attract many different mil-
lennials in buying products from 
Bad Boy Records and McDonalds.
In the early and late 2000s, Jay Z 
among artists like 50 Cent, creat-
ed their own sneakers with well-
known shoe brands. This would 
pave the way for other artists like 
Kanye West and his Yeezy collec-
tion in the early 2010s. Before all of 
that, in the late 1980s, Run DMC 

was on their third album “Rising 
Hell,” which included their hit song 
“My Adidas.”  This led  to a deal 
with Adidas. They had their own 
shoes because of the influence Run 
DMC had on fans. This was recog-
nized as the first non-athletic shoes 
with a rising rap artist.
Jay Z on the other hand, was com-
ing off of eight platinum albums. 
He was also seen with Beyonce, 
who was  a superstar at the time. 

Similar to Travis Scott and Ky-
lie Jenner before they broke off, 
they helped both of their sales and 
created awareness to different de-
mographics because of their re-
lationship. Consumers will likely 
remember the artist/influencer 
when they see the products of the 
collaboration or brand of each per-
son in the relationship. 
Jay Z’s shoe collaboration was a 
luxury shoe for Reebok called the 

BE
YO

N
C

E_
C

O
N

C
ER

T_
IN

_C
EN

TR
A

L_
PA

RK
_2

01
1_

G
oo

d_
M

or
ni

ng
_A

m
er

ic
a&

#0
39

;s_
Su

m
m

er
_C

on
ce

rt
_S

er
ie

s_
-_

C
en

tr
al

_P
ar

k,
_M

an
ha

tta
n_

N
YC

_-
_0

70
11

1.
jp

g:
 A

st
er

io
  T

ec
so

nd
er

iv
at

iv
e 

w
or

k:
 A

da
bo

w
 / 

C
C

 B
Y-

SA
 (h

ttp
s:/

/c
re

at
iv

ec
om

m
on

s.o
rg

/li
ce

ns
es

/b
y-

sa
/3

.0
)

“Kanye-west-grill-glasses-3” by SOCIALisBETTER is licensed under CC BY-ND 2.0. 



“S. Carter Collection.” These were 
similar to the “Gucci Tennis ‘84’s” that 
were popular in the 80s, mainly be-
cause they were worn by drug dealers 
and seen as in style in that era. His 
collaboration helped his brand and 
Reebok to have this marketing clash 
between hip-hop fans that have dif-
ferent demographics personas and 
those who are Reebok buyers. Jay Z 
also went on to collaborate with more 

brands including his Bacardi drink 
called “D’Usse.” Jay Z’s vision in this 
collaboration made hip-hop more of a 
commercialized marketing tactic that 
marketers used to make hip-hop ap-
pear to millions of Americans across 
the nation.
Around the same time, Kanye West, 
who was the main producer for Jay Z’s 
album “The BluePrint,” was entering 
the music scene in the early 2000s. 

“...transpired among fans of different 
demographics...”

He worked with artists like Ludacris, 
Pharrell and others. In West’s career, 
he would be seen in many fashion 
shows and collaborations with lux-
ury companies like Louis Vuitton, 
Bape and his own brand that did not 
succeed called “Pastelle.”
In the late 2000s and early 2010s, 
West was trying to figure out how to 
make it in the fashion industry. He 
went to Rome and interned at Fendi 
with Virgil Abloh, who was the soon 
to be the designer of  “Off-White.” 
West collaborated with Nike and 
started his brand “Yeezy.” Because of 

West’s influence, many of his brands 
have transpired among fans of dif-
ferent demographics to purchase his 
products. He would be seen in the 
media dating different celebrities, 
one of which was his future wife 
Kim Kardashian. 
This past year, Travis Scott learned 
from many artists making their own 
appearances in different media. Mar-
keters are using these rap artists, 
such as Scott, as influencers to com-
bine urban culture with products 
that consumers use on a daily basis. 
Scott’s campaign with McDonald’s 
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and his fortnite concert created a 
way for people of all different ages 
to talk about these collaborations. 
McDonald’s markets saw that Scott 
resonates to many segments as an 
artist.  
In the Latin trap scene, Bad Bunny 
has created a Crocs collection, and 
they sold out on the same day. Just 
like Yeezys, Jordans and other hype 
shoes, these shoes sell within the day 
because rappers are just as influen-
tial as public advertisements. Mil-
lennials and Generation Z have the 
biggest influence in many of these 
marketing campaigns and collabora-
tions. This helps both the company 
in sales and awareness of an artist 
to connect with many segments. 
The personality and audience of the 
artist will be able to attract as many 
consumers as possible from this 
marketing tactic. Because of Travis 
Scott’s collaboration, it has boost-
ed McDonald’s sales and caused a 
shortage of Travis Scott’s burger. 
This attracted many people to en-
gage with McDonald’s by posting it 
on social media, buying merchan-
dise and trying the product itself.
On Oct. 5, McDonald’s collaborat-
ed with Latin trap artist J.Balvin, 
who is one of the top five Latin trap 

artists. He has a significant influ-
ence in both Latin America and in 
the United States to many Hispan-
ics millibars and Gen Z. Not many 
people may know of J. Balvin, which 
might be hard to attract as many 
people as Bad Bunny did with his 
collaboration with Crocs. However, 
J. Balvin is the next artist to be pro-
moted in the “Cactus Jack” series. 
This marketing move will seek many 
segments of J. Balvin and includes 
promoting the McDonald’s meal: 
a Big Mac, an Oreo McFlurry and 
medium fry.
These marketing tactics will be the 
future for advertising. In order to 
attract different segments in a pro-
motional campaign, artists’ fans are 
a huge factor in the process because 
of how diverse artists’ audiences are. 
This helps the artist and the com-
pany in sales and adds to consumer 
awareness in the market.
 



WAPWAP
[By Kathy Williams] [By Kathy Williams] 

“WAP” has created controversy 
through its lyrics, music video and 
social media challenges that have 
come with it. However, the song has 
contributed to a movement of female 
empowerment and has reclaimed de-
rogatory terms that women have dealt 
with for years.
   “WAP” which means “wet a** 
p***y” debuted on the Billboard Hot 
100. This song broke the record for 
the largest opening streaming week 
for a song in the United States, and 
it surpassed Robby Ricch’s song “The 
Box” for the most weekly streams for 
a song in 2020. It has been a revolu-
tionary song for female music artists 
because it beat Ariana Grande’s song 
“7 Rings” for most weekly on-de-
mand U.S. audio streams according to 
billboard.com.
The song “WAP” was released on 
Aug. 7, 2020 by rapper Cardi B and 

Meghan Thee Stallion through At-
lantic Records. The song begins by 
saying “W****s in this house, there’s 
some w****s in this house.” This in-
troduction also repeats in the outro 
of the song. “WAP” features extreme-
ly explicit lyrics regarding sexual in-
tercourse and analogies that relate to 
such scenarios. 
      Cardi B and Meg Thee Stallion 
have raised tremendous controver-
sy with this song due to its raunchy 
nature. Critics have claimed that it 
is overly vulgar for a hit rap song. 
It explicitly states various interac-
tions women have during sexual en-
counters in a way that has not had 
such widely received views from the 
public. The music video for “WAP” 
also received critical reviews. It was 
deemed too explicit for the wide au-
dience it can reach on YouTube.
     Despite these critiques, “WAP” is 
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an empowering song for women 
worldwide. It discusses women 
reclaiming their sexuality which 
has been debated and denied for 
years. Popular mainstream media 
has praised male rappers for their 
music despite the derogatory na-
ture of their songs. Many rappers 
have created music surrounding 
the nature of having sex with 
many women, using and seeing 
their bodies as just platforms for 
money or entertainment. “WAP” 
conveys a message to women that 
their bodies are just as worthy, if 
not more worthy of attention than 
male bodies. 
   Women have repeatedly re-
ceived hate for reclaiming their 
sexuality. Recent history in the 
United States can be dated back 
to the 1900s when conversation 
surrounding reproductive rights, 
birth control and abortion sur-
faced into popular media. Women 
still fight for these rights today 
globally, so “WAP” has initiated a 
conversational topic that needs to 
be addressed regarding the con-
trol women have over their bod-
ies. 
  Through social media trends 
such as using the song’s sound 

on the app “TikTok,” to stating 
opinions on Twitter regarding the 
lyrics and music video for “WAP,” 
this song was essential for today’s 
climate. Although there have been 
tremendous advances, women 
still need encouragement through 
empowering music and deserve 
recognition for the power their 
bodies possess.
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